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The role of social networks (SMM) in developing
content strategies in online journalism is invaluable.
Especially in an era where digital marketing is evolving
at the speed of light, their significance cannot be
overstated. Social networks serve not only as a means
of communication among individuals in journalism and
online journalism but also as a system that connects the
entire business and marketing world with the global
market.

In the field of journalism, about 20 years ago,
newspapers, magazines, TV programs, and radio
broadcasts did not have pages on social media
platforms. Print publications used various interactive
methods to increase circulation. They primarily relied on
letters, reader appeals, and interviews. There was a
large readership eagerly waiting for each issue of their
favorite publications, often due to specific sections or
columns they found engaging. Newspapers such as
Darakchi, Sug'diyona, Postda, Tasvir, and Hordig were
among the most beloved by subscribers. The articles,
responses to letters, stories, and crosswords in these
newspapers won the hearts of the masses.Today,
however, the circulation of these publications has
significantly declined. The emergence of the internet,
websites, and social networks has eliminated the need
to wait for printed newspapers. Previously, it would take
considerable time for news to be reported through
newspapers, magazines, or TV news programs. Now,
any piece of news can be uploaded to social media in
just three seconds. Naturally, the demand for traditional
news sources like newspapers, magazines, and
television has sharply declined.With the rise of social
media, the need to create content also emerged. All
media outlets established their own social media pages
under their brand names, leading to growing
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competition among them. This shift has opened new
platforms and opportunities for writers and journalists.
While the traditional methods of distributing information
through newspapers, magazines, and television offer
credibility, the speed and reach of social networks
provide a significant advantage.The key benefit of
distributing information and content via social media is
the interactivity and mass accessibility of these
platforms, ensuring rapid and widespread delivery of
content to audiences. At the same time, social networks
have accelerated the speed of information
dissemination, enabling real-time communication with
audiences. Media news is no longer limited to large
newspapers or television channels; today, individuals
themselves can share information through hashtags,
posts, and sources on social media.

These factors have transformed mass media
from traditional methods of communication to modern,
fast-paced sources of information via social media. This
new approach, which brings modern tools into the
process of information dissemination, ensures that
news is delivered to the public clearly and accurately
while simultaneously enabling interactive
communication with audiences.Nowadays, social media
continues to strongly compete with mass media.
Newspapers and magazines are compelled to present
their content on social platforms in response to this
competition. For instance, many journalists and media
organizations have become increasingly active on
platforms such as Twitter, Facebook, and Instagram.
These platforms enable them to disseminate new
content widely and rapidly. The intensifying competition
and growing demand for content require journalists and
media professionals to create more innovative and
interactive materials.Simultaneously, new standards of
content presentation have emerged on social media. To
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gain a competitive advantage, media outlets must not
only cover important news stories but also focus on
engaging their audience through interactive
communication. Social media allows every piece of
content or news to be shared by users, creating
interaction through comments and likes, and facilitating
real-time dialogue and feedback.

Moreover, attention to the visual aspects of
content has become essential. Visual elements such as
videos, images, and infographics play a key role in
popularizing content. Watching videos or viewing
engaging infographics helps convey information quickly
and effectively, while also attracting a broader
audience. Visually appealing content that is clear and
relevant to the audience can capture attention and keep
users engaged for a longer period.The foundation of
any content strategy lies in understanding the audience
and adapting to their needs. When sharing information
via social media, it is vital to analyze the audience’s
interests, public opinion, and activity on these
platforms. Content must align with audience
preferences and inspire discussion. As a result, social
media has not only modernized mass media but also
enabled deeper interaction and more accurate
communication with society.Thanks to its diverse
capabilities, social media has become an essential tool
for both content strategy development and effective
dissemination of information. Over time, the need for
content management in mass media has emerged,
leading to the appointment of specialized
personnel.These professionals, often referred to as
content managers or content strategists, are
responsible for organizing media activities, conducting
promotional efforts, and distributing content in an
effective and goal-oriented manner. Their primary tasks
include creating content for social networks, websites,
and other digital platforms, ensuring it aligns with
specific objectives, and maintaining active and
continuous communication with the audience.Content
managers first analyze the types of content used on
social media and online platforms. The topic, type, and
structure of the content must match the interests and
needs of the target audience. They are responsible for
developing both the visual and textual elements of
content, preparing posts, articles, infographics, and
videos. This content must be distributed accurately and
effectively to attract and engage the
audience.Furthermore, content managers must monitor
trends in both mass media and social networks, study
which content types yield the best results, and develop
materials accordingly. Their duties also include setting
a content publishing schedule, gathering feedback from
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the audience, responding to their inquiries, and
maintaining direct online communication. In this
process, an effective SEO strategy is crucial, as
optimizing keywords and queries ensures the content
reaches its intended audience through search engines
and social platforms.In the context of online journalism,
content strategies are most frequently applied to
Instagram. This platform plays a key role in developing
content strategies for online journalism. Instagram is
one of the most effective platforms for distributing
visual content and provides valuable opportunities for
journalism and mass media thanks to its dynamic and
interactive features. Since its visual nature enables
quick and easy information absorption, Instagram is
often the best tool to reach wide audiences.When
developing a content strategy for Instagram, several
key factors must be considered. First, it is crucial to
present content in a visually appealing and impactful
manner. Posts, stories, and videos should be of high
quality, cover relevant and engaging topics, and
resonate with the target audience. In journalistic
content, the role of imagery is especially important, as
many people prefer receiving information, analysis, and
news in visual form.

Moreover, Instagram allows direct interaction
with followers. Engaging with users through comments,
likes, and responses to promoted posts forms a vital
part of a content strategy. This interaction helps media
brands and outlets establish strong, trustworthy
relationships with their audience.It is also important to
post content at the right times. Scheduling posts
according to the activity patterns of Instagram users
significantly enhances Vvisibility and impact. For
example, posting during peak usage hours increases
engagement and reach. In addition, utilizing polls,
surveys, and questions allows creators to gather
audience feedback and develop content based on their
interests.Finally, the effective use of hashtags on
Instagram is vital. Correctly chosen hashtags help
present content to a broader audience and attract users
interested in relevant topics. All of these practices
contribute to distributing content more efficiently and
effectively.

Additionally, video content and Stories on Instagram
play a crucial role. Posting interactive content, polls, and
video materials significantly contributes to popularizing
journalistic content. Attracting users’ attention through
posts, establishing positive engagement, and covering
new topics are all effective tools for successfully
implementing a content strategy on Instagram.

Thus, developing a content strategy on Instagram holds
vital importance for online journalism, as it allows mass

'



Vol. 47, June 2025
ISSN: 2749-361X

media to disseminate news rapidly, connect with the
audience, and create impactful content.One of the
emerging trends in the field of content management is
the individualization of content. A deeper understanding
of the audience and the ability to tailor content to
different segments of society have opened new
opportunities. For instance, providing personalized
content that matches the interests and capabilities of
each user or a broader audience has become a key
aspect of modern content strategy.In addition, analytics
and evaluations play a critical role in systematically and
effectively distributing content across social networks.
It is essential to analyze how content spreads, how the
audience reacts, the number of likes and comments,
and the dynamics of content engagement. These
analyses help determine how well the content is
performing and provide insights into user interaction.
Based on this data, strategies for updating and
optimizing content are developed to improve its
relevance and effectiveness.

The content manager, also referred to as a
content strategist, is a specialist responsible for
organizing the effective operation of mass media,
conducting promotional activities, and ensuring that
content is distributed in the right direction. Their main
tasks include creating content for social networks,
websites, and other digital platforms; aligning it with
strategic objectives; and ensuring ongoing, active
communication with the audience.Content managers
begin by analyzing the types of content used on social
networks and online platforms. The topic, type, and
structure of the content must align with the audience’s
interests and needs. They develop both visual and
textual content, including posts, articles, infographics,
and video clips. This content must be distributed
effectively to attract and engage the target
audience.Furthermore, content managers must track
trends across mass media and social platforms, identify
which types of content deliver the highest efficiency,
and create content accordingly. They also manage
content publishing schedules, gather audience
feedback, respond to comments and messages, and
maintain direct communication through online channels.
An effective SEO strategy is equally important in this
process, as keyword and query optimization helps the
content reach its target audience through websites and
social platforms.

As mentioned, individualization is a key trend in
content management. By understanding their audience
more deeply, content creators can tailor messages for
different social segments. This includes working
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according to users’ specific interests, needs, and
preferences.

Moreover, to distribute content systematically

and efficiently across social media, data analytics and
performance evaluations are essential. These involve
analyzing how content spreads, audience reactions,
engagement metrics such as likes and comments, and
overall dissemination dynamics. These insights help
assess the effectiveness of content and user interaction,
leading to better strategies for content renewal and
targeted delivery.
The development and distribution of content on social
networks are now guided by new demands and
opportunities. As the need for managing media content
grows, the number of professionals in this field is also
increasing. These specialists are responsible for
understanding the audience, delivering effective and
interactive content, enhancing content performance,
and evaluating its impact.In addition, by developing
content strategies and engaging in discussions on social
media, every organization can strengthen its brand
recognition and build lasting relationships with its
audience.To ensure content is presented properly and
attractively, collaboration is necessary between
designers, photographers, copywriters, journalists, and
SMM specialists. At the same time, attention should also
be paid to the interface and visuals of social media
platforms.

Effective and appealing content delivery relies
heavily on the cooperation of various professionals. The
collaboration between designers, photographers,
copywriters, journalists, and SMM experts contributes to
enriching content both visually and contextually. Each
specialist brings their unique knowledge and expertise,
which enhances the impact and effectiveness of the
content. For example, designers ensure the visual
development of content—through images, infographics,
graphics, and animations—making the material more
interactive and engaging for readers. Photographers
play a key role in creating daily content and visual
materials, which ultimately improves the aesthetic
appearance of the content.Copywriters and journalists
are responsible for writing content correctly and
persuasively, ensuring it is effectively distributed across
mass media and social networks. Their job is not limited
to writing news; they also add emotion, engaging
topics, and compelling language that captures the
audience's attention. To ensure content is well-received
on various platforms, copywriters must write fluently
and clearly present information.SMM specialists help
increase the reach and engagement of content on social
networks. Their tasks include determining strategic
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directions for content presentation, identifying the best
timing and format for reaching the audience.
Additionally, SMM specialists enhance the content’s
impact by establishing relationships with the audience,
encouraging interaction, and supporting positive
reactions.Effective content presentation also requires
careful attention to the interface of social networks.
Visual design and the visual presentation of content—
from the platform's user interface to the synchronization
and visibility of each element—are of great importance.
Properly placing and distributing content across
available networks, aligned with platform design,
ensures that it is presented to users in an effective and
professional manner. Aesthetic design and visual
additions make content more appealing and
demonstrate its value. A correct visual strategy—such
as incorporating animations, video content, or
infographics in posts—helps increase the impact of the
content. Moreover, audio-visual formats such as stories
and video clips can make content delivery even more
effective.

Content on social media can be enhanced with
interactive features. Polls, surveys, and question
prompts for users help define clear and accurate
directions for content distribution.For successful content
creation, collaboration among specialists and attention
to the visual and interface features of social media
platforms are essential. Developing an effective content
strategy encompasses all of these aspects.As working
with content has proven effective in attracting
numerous clients, various content creation strategies
have emerged in online journalism and integrated social
media activities. These strategies aim to meet the
highest level of audience interest and fulfill their needs.
Content strategies on the internet and social networks
are not only about information dissemination but also
about interaction, communication, and evoking
emotional responses from the audience.One of the
primary strategies is content personalization.This
means developing content not just for a broad
audience, but for a specific group or user. For example,
on social networks, content such as articles, videos, or
infographics can be tailored based on the user’s
interests to attract their attention. Personalized content
is formed based on the user’s behavior on social media,
their search queries, and preferences. This increases
content effectiveness and helps establish direct
communication with users.The second strategy is
multimedia content development.Nowadays, beyond
plain text, content types such as videos, infographics,
podcasts, animations, and other interactive formats are
widely used across mass media and social networks.
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These types of content help users grasp and spread the
material faster, as many people prefer engaging with
visual or video content. They are effective in capturing
attention and quickly  conveying essential
information.The third strategy is SEO (Search Engine
Optimization).This strategy is also crucial in content
creation. SEO involves incorporating key words and
phrases into the content so that it appears in top search
results online. SEO-friendly content is designed for
websites and social networks, making it easier for users
to find. At the same time, improving content quality is
essential. Well-crafted and properly optimized content
provides long-term benefits and helps increase brand
recognition.

Another important factor in content creation is trend
monitoring.Given that developments and news in the
online and social media environment change rapidly,
content must continuously align with and adapt to
current trends. Trends may relate to specific products
or services or reflect broader cultural or social events.
Using trends helps keep content relevant and engaging
for users.

Content marketing is also a core component of a
content strategy, ensuring widespread awareness of a
company, brand, or service. Content marketing is aimed
at building business relationships by providing users
with useful information, assisting them, or answering
their questions. In turn, this builds trust and
strengthens positive connections with the brand.

Finally, collaboration between mass media and
social networks in content creation ensures wide
dissemination of news and information. Viral content on
internet platforms—content that spreads quickly and
gains popularity—helps win the competition and
increases the effectiveness of engagement with
audiences.

At the same time, interactivity plays a crucial
role in developing and delivering content to a large
audience via social networks. Users can interact with
content not just passively, but actively—by responding,
commenting, rating, or even resharing it. This ensures

that content facilitates not only information
dissemination, but also communication and
engagement.

Today, strategies for working with content on social
networks are of great significance for both mass media
and online journalism. These strategies are among the
key factors in increasing content effectiveness and
building relationships with users.

New demands and opportunities have emerged
in content creation and its distribution through social
media. As the need for content in the media sector
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increases, the number of professionals and employees
working in this field is also growing. These specialists
are responsible for understanding the audience,
delivering effective and interactive content, increasing
content performance, and evaluating its impact.
Furthermore, by developing and discussing content
strategies through social platforms, every organization
can ensure the promotion of its brand and strengthen
engagement with its audience.

Content strategies integrated with SMM (Social

Media Marketing) play an essential role in delivering
information and news from journals, newspapers, and
online media platforms to their target audiences
effectively.
In order to develop a well-structured content strategy,
it is vital to identify what matters most in online
journalism and the integrative functioning of social
networks. All these factors contribute to achieving
specific goals, establishing effective communication
with the audience, and promoting brand growth.

First, understanding the audience is crucial. A
brand or media organization must clearly define its
target audience. This includes identifying users’ age,
gender, interests, geographic location, and online
behavior. Specific research, analytics, and statistics are
needed for this purpose. Proper audience identification
ensures that the content is tailored and aligned with
their interests.

Second, content quality must be prioritized.
Considering the vast amount of content and competition
on social media and online platforms, it is important to
produce high-quality, engaging, complete, and ethically
responsible content. This not only ensures the delivery
of accurate and precise information but also appeals to
users’ emotions and helps gain their trust. Visual or
multimedia elements such as images, videos, and
infographics must also be of high quality, as people tend
to pay more attention to visual materials.

Third, ensuring interactivity is essential. In
online journalism and social media, content should not
only inform but also foster positive dialogue with the
audience. This includes collecting user feedback,
questions, and comments, engaging in active
communication, and enriching the content with
responses. Interactivity helps make the content more
creative and dynamic, increasing user engagement and
participation.

Fourth, content optimization and SEO (Search
Engine Optimization) are crucial. In the digital
environment, it is necessary to understand and apply
SEO principles to ensure that content appears at the top
of search results. This includes correctly using

——

26

World Bulletin of Social Sciences (WBSS)
Available Online at: https://www.scholarexpress.net

keywords, tags, meta descriptions, and URL structures.
SEO enhances the effectiveness of content and makes
it more visible online. With strategic and proper
implementation, content spreads faster and reaches a
broader audience.

Fifth, the effective use of multimedia elements
in content is important. Videos, infographics,
animations, and images are essential tools for attracting
and maintaining audience attention. Multimedia allows
information to be consumed more easily and quickly,
while also contributing to the popularity and shareability
of the content. Through videos and images, users tend
to engage more and are more likely to share the content
widely.

Sixth, it is necessary to use various content
promotion techniques. In social networks, creating
content is not enough; it must also be promoted
systematically through supporting tools. This includes
launching advertising campaigns, collaborating with
influencers, using viral marketing techniques, and
incorporating hashtags. Promotion ensures that content
reaches a larger audience and spreads more effectively.

Another key factor is maintaining the relevance
and timeliness of content. Online content must be
regularly updated, as the internet and social media
operate in a fast-evolving environment. Ensuring that
content stays current and relevant helps keep the
audience engaged over the long term. Adapting to
trends and meeting audience demands enhances the
overall effectiveness of content strategies.

Most importantly, tracking and utilizing trends
is essential for refining content strategies. During
content development, it is necessary to monitor current
trends, social awareness, and cultural factors. On the
internet and across social platforms, new challenges,
games, and viral content constantly emerge. Leveraging
trends helps present content in a more modern and
interactive way.It is also worth emphasizing that
analysis and iteration are critical in developing an
effective  content strategy. Assessing content
performance, evaluating results, and implementing
necessary adjustments are all part of continuously
improving the strategy. A/B testing, analyzing user
feedback, and using statistical data to refine content are
among the core practices for success in online
journalism and social media.All these factors are vital
for achieving success in content creation and
establishing strong communication with the target
audience. The effectiveness of SMM (Social Media
Marketing) in content strategy development is reflected
through these components.
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Establishing Close Communication with the
Audience:SMM  strategies help facilitate direct
interaction between brands and users. They enable
brands to receive feedback, build positive relationships
with customers, and ensure successful and effective
brand development.

Widespread Content Distribution:Through SMM
platforms, content can be disseminated quickly and
widely. Platforms such as Instagram, Facebook, Twitter,
LinkedIn, and others enhance brand visibility and
increase public awareness.

Identifying and Reaching the  Target
Audience:SMM strategies help brands understand their
target audience more clearly. As a result, content is
tailored to specific groups, improving the overall
effectiveness of communication.

Utilizing Viral Marketing:SMM  offers  vast
opportunities for turning content into viral marketing
tools. This allows the brand to spread rapidly and reach
a broader audience.

Strengthening Behavioral Connection with the
Brand:SMM content influences user behavior, fostering
brand loyalty and building trust among consumers.

Shaping a Positive Brand Image:Content shared
via social media contributes to forming a positive image
of the brand. High-quality posts, engaging content, and
open communication with customers help reinforce this
image.

Presenting Content in Multiple Formats:SMM
strategies allow content to be delivered in various forms
— text, images, videos, infographics, animations, and
more — ensuring the content is both complete and
interactive.

Maintaining Competitive Advantage:Using social
media platforms helps brands distinguish themselves
from competitors. When content is strategically and
effectively promoted, it gives the brand an edge in the
marketplace.

Rapid Data Access and Analysis:SMM platforms
offer real-time data and analytics, which are essential
for developing and optimizing content strategies.

Monitoring and Updating Campaigns:SMM
enables full control over content campaigns. If a
strategy proves ineffective, it can easily be adjusted or
replaced with new tactics.

Timely and Organized Content Scheduling:One
key benefit of SMM is the ability to plan and publish
content according to a set schedule. This ensures
consistency in branding and communication.

Targeted Content Promotion:SMM allows content
to be precisely directed at the appropriate audience,
thereby enhancing the efficiency of promotional and
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marketing campaigns.The Role of SMM in Developing
Content Strategies in Online Journalism In the
development of content strategies in online journalism,
the role of Social Media Marketing (SMM) is of
paramount importance. Social media platforms provide
convenient tools for displaying various types of content,
distributing it rapidly and broadly, communicating with
audiences, and fostering closer engagement with users.
In an era where supporting and promoting content in
unique ways is essential for brands and media outlets,
SMM has become one of the central elements of
marketing strategy.Through SMM, content can be
disseminated quickly and effectively, while also enabling
feedback and insights from audiences — a critical factor
in improving the efficiency of any online journalism
activity. This creates a reliable means of engaging with
users and responding to their needs and
preferences.Promoting content on social networks,
reinforcing brand identity, and considering user
interactions and interests are all contributing to shaping
the future of online journalism. Therefore, the proper
and effective development of SMM strategies remains a
key component of success in both journalism and
marketing activities.
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